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* How do we define impact
i) related to our research and
communication?

* What are the information
pathways to increased impact?




ALTMETRICS IN ACTION

DISCOVERY  SHOWCASING REPORTING

. Track research outputs in T : * Analyze and share attention
» e IZI ” Highlight vital research data with internal and
real-time & longitudinally * Show impact on public external stakeholders
* Unearth conversations among policy and opinion * Grant applications

new audiences * Funder reporting

* Recognizing early-career

* Locate collaborators & scholars and non-article * Impact r'equirements
research opportunities research outputs ’ Reputa’uon'management
dentify kev inf *  Benchmarking

¢ Identify key influencers . ion i : .

y key Integration into researcher . Recruitment & review
 Uncover disciplinary profiles and institutional

intersections repositories

https://www.slu.se/en/subweb/library/publish-and-analyse
/bibliometrics/altmetrics/
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Citations in government policy

Research leading to advanced
technologies adopted by municipal group

Attention in interdisciplinary fields
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How to gather evidence of
impact for grant applications

Use the
evidence
to identify
impact

Be clear
& specific

Coherent
narrative &
explain the
relationship

UNIVERSITY of

STIRLING

Use the

evidence in

your
application

BE THE DIFFERENCE
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Multi-tiered engagement approach including: How do you look

Streamlined, targeted social media

Coordination with Elements publication management 1o the wor ld,

Cross-promotion with ORCID
Recognition/support of research department outreach efforts

Key Campus Partners:

Battling the Flu: A protein’s new role in
preventing mﬂuenza infection

researchers at CU Boulder have discovered a new way that

New Services for Faculty

Office of Faculty Affairs
University Libraries

g . . What is CU Boulder Elements?
Communlcatlons and Strategic A —— b
Relations i oyt a ELEMENTS
Department Communicators O . — _;9_“_2__9
Chairs and Deans e T T CRRIIN, | as S
Department IT and Support Staff ~ et ST
P PP i e colorado.sdu/fls




Share evidence of societal influence

VU G

LOOKING FURTHER

i ZOOMING IN: POLICY QL

SOCIET ZOOMING IN There has been one policy document
vt = . ) mentioning this article by the UK °

s LGN For example, this paper in Nature from [  Parliament.

m ti
ZOOMING IN: SOCIETAL ATTENTON
The societal-attention-timeline shows the article was intensely debated
online in March, got mentioned in UK parliament in June, and was in the :NEWS 9
news again during hurricane season at the end of August.
115 news stories

ws outlets -3
T

One of the most troubling
ideas aboul climate change

just found new evidence in its
favor




IS News Blog

Stirling’s Top Ten most shared 2017 articles

[ December 21,2017 & Clare = Academic staff, Library News, Researchers, STORRE

Here's the Top Ten 2017 Stirling papers with the highest Altmetric scores.

Congratulations to all our authors who made it into the Top Ten!!

Score: 976

Moher, D., Shamseer, L., Cobey, K., Lalu, M. M., Galipeau, J., Avey, M. T,, . .. Ziai, H. (2017).
Stop this waste of people, animals and money. Nature, 549(7670), 23-25.
https://doi.org/10.1038/549023a

The Top Ten

Score: 716

1.Jackman, S. R., Witard, O. C., Philp, A., Wallis, G. A., Baar, K., & Tipton, K. D. (2017). Branched-
chain amino acid ingestion stimulates muscle myofibrillar protein synthesis following resistance
exercise in humans. Frontiers in Physiology, 8(JUN). https://doi.org/10.3389/fphys.2017.00390

Full-text available from: http://hdl.handle.net/1893/25471

Score: 539

2. Cobey, K. (2017). lllegitimate journals scam even senior scientists. Nature, 549(7670), 7.
https://doi.org/10.1038/549007a

Full-text available on request from: http://hdl.handle.net/1893/26115




Abstract Full Text Authors & Info  Figures

Related Content

Metrics

Online Impact

See more details

This Altmetric score means that the article is:

. Picked up by 225 news outlets Group Publications

. 1 readers on Mendeley

*Teaching Near Zero 3 WhalPs'Hot? ~Photos
AL

some

Research = Curriculum
.

Vitag,

Blogged by 126
Tweeted by 3833
Mentioned by 1 peer review sites

Steven |. Davis wnat's Hot?

Mentioned by 4 weibo users Showing Altmetric results of most discussed articles with recent mentions on social media or
On 437 Facebook pages in the news related to: "climate emissions energy"
Referenced in 7 Wikipedia pages

Mentioned in 150 Google+ posts Contribution of Antarctica to past and future nional health effects of future

Reddited by 14 sea-level rise under climate change: a
nghl!ghted_ by 1 platforms P
Mentioned in 2 Q&A threads Published on: 29 March 2016

On 4 videos Description: Antarctica may contribute over 1m of sea-level rise by 2100 and 2016
over 15m by 2500 if emissions continue unabated :hange could lead to over 500000 deaths in 2050 due
duction

14 readers on CiteULike

Reaching peak emissions = arous Climate Change”:
on of Carbon Emissions to (

« inthe 99 percentile of a sample of 173387 of the 173388 fracked articles of a similar age in all jou Journal: Nature Climate Cha

« inthe 99 percentile (ranked 1) of the 928 tracked articles of a similar age in PNAS

Article Usage

Abstract/Extract Full-Text PDF
TOTAL DOWNLOADS 280626 699324 219429
TOTAL DOWNLOADS 2017 12742 34894 9112
Mar 2017 4307 10359 2529
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World beer consumption & scientific productivity.
; 8 % 16837 274
02.04.2013, 15:42 by Christopher Lortie Blogged by 3 Views Awrioads
Tweeted by 91
Global productivity analyses. Published in this paper| On 6 Facebook pages
i Mentioned in 16 Google+ posts 109

Letter to the Editor: A global comment on scientific pi
beer.

Reddited by 1
. 1 readers on Mendeley

See more details | Close this

MD5: b67eel

0
citations

Share Cite Embed + Collect (you need to log in first)

Sentiment Analysis of the Presidential US Election

2016

20.10.2016, 04:56 by Martin Sykora, Thomas Jackson, Suzannf

This project entails a web-based interactive set of vig I
advanced sentiment analysis over the US p i

Picked up by 3 news outlets
Tweeted by 21
On 2 Facebook pages

See more details | Close this

media (Twitter) data.

REFERENCES
« http://emotive.lboro.ac.uk/us-election/
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328 2 0
views downloads citations
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CATEGORIES

* Information Retrieval and Web Search
* Natural Language Processing

« Pattem Recognition and Data Mining
+ Social and Community Informatics

+ Web Technologies (excl. Web Search)

KEYWORD(S)

LICENCE




Planning Implementation

* cantity grants & funding
- Collect & manage preliminory assots + Coflect Assels * Describe Assets

+ Describe & organize assels » Orgonize Assets  + Analyze Asse

Research Life Cycle

Preservation Discovery & Impact Publishing

« identily open occess publications
« Store refiobly « Use social medio : ?gg?g‘ \:,C:Lkwom

* Migrase 1o sustainable formats « Undéerstand metncs

"Research Life Cycle" image from UC Irvine Library Digital
Scholarship Services, https://www.lib.uci.edu/dss



RESEARCH—

ACCOUNTABLE TO MORE AUDIENCES %

AND STAKEHOLDERS

d Academia 3 Funders

3 Practitioners A Unaffiliated researchers
d General Public d Special interest groups
1 Educators and students [ Government and policy
A Media and influencers

d Artists J

makers
Corporations @



Funneling awareness to engagement
to impact

« Targeted use of content to

drive desired impact
« Specific audience with

power to act (can be one person)
* Measured by change in issue
area metrics

* Broad content distribution i
2 - * Leverage distributed
* E;t::rl":zfgu%';::é‘:f with content for maximim impact
« Limited editorial control ; gxg%séﬁxﬁgggoﬁpamy 2
* Measured in reach, « Measured in uptake and
alignment of content and impact of story strategies Drive measurable

cost per impression impact on an issue

Leverage film and
storytelling for impact

B Sibtne Funnel Strategy:
Awareness to Engagement to Impact

areas
Reprinted from The Skoll Foundation/Sundance Institute, 2015




COMPELLNG
STORY

HAWARENESS

ENGAGEMENT

ONGER MOVEMENT

SOCIAL CHANGE

Dimensions of Impact Reprinted from The Fledgling Fund, 2010



What are the sentiment tendencies of different source types?
What geographic and other demographic data would inform our
goals?

Where do our audiences access information and who are we not
yet reaching?

How might Altmetric data tell us more about the research
landscape?

Have we analyzed the qualitative context beyond the Altmetric
Attention Score?



How do we currently define impact at our organization?
What ’,?A\Itmetric data points best support our values and
vision?

How would these vary by discipline?

What audiences do we want our research to reach?

What other stakeholders might benefit from Altmetric data
and insights?

How can we incorporate this information into existing
workflows and reporting?



Align with organizational goals

Connect research to societal impact
Communicate to broader public
Influence policy and municipal activity
Catalyze innovation and discovery
Support cultural critique and enrichment

Promote diversity of scholarship and research
What else?




Questions?



