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ABSTRACT

The research reported in this thesis aimed to develop a better understanding about the
nature and purpose of older people’s social interactions in their local neighbourhood

shops, and how the interactions may be associated with their well-being.

A review of the literature indicated that older people’s interactions in their local
neighbourhood shops had not been sufficiently investigated empirically. A
subsequent appraisal of journal articles concerned with older people’s social
networks indicated that the extant knowledge-base had been informed by approaches
that tended to reinforce a notion that older people socialised mainly with family and
friends. Such approaches were largely quantitative in nature, and commonly
employed closed questions, network mapping, pre-determined typologies, or large

non-purpose-collected data bases.

My study employed classic grounded theory (Glaser, 1978), an interpretive,
exploratory, inductive methodology which involves a rigorous method designed to

develop conceptual theory.

The theoretical sample comprised 11 people who were 67 years of age or older, and
six shopkeepers recruited from a local shopping precinct situated in a middle-class

south-eastern suburb of Melbourne, Australia.

Data were collected through face-to-face interviews and observations in local shops.
Analysis of these data indicated that the older shoppers’ social interactions in and
around their local shops enabled them to display their capabilities, reinforce their
identities, scrutinise their neighbourhood, exercise choice, and generally be involved
in their community. Moreover, the purpose of these interactions was revealed.
Conceptualised as Consolidation, it accounted for the participants’ main concerns;
strengthening their community standing, and preserving the milieu of their local
shops with a view to sustaining their ongoing independence. The succinct theory that

conceptualised their approach was coined Civic Socialising.



This research has made a considerable contribution to the extant knowledge-base
about the social relationships of older people with others who are not family or
friends. It has highlighted the proactive nature of such social interactions which can
enhance self-esteem and autonomy. This new understanding need be considered in

future research that is concerned with the social relationships of older people.

The study findings also have significance for policy and social planning that are
pertinent to older people, particularly considering an increased focus on them
remaining in their communities for as long as possible. We now know how an
existing resource, the local neighbourhood shop, can enable older people to remain
engaged in community life, and help to look after themselves. Accordingly, at the
time of writing this thesis, the findings had been adopted by local government to

assist social planning for older people.

The new theory can be tested, or may stimulate future enquiry. For example: Does
the conceptual theory Civic Socialising involve different nuances in other
neighbourhoods? Could a similar beneficial effect be gained where local shops were
introduced or reinstated?

The study was subject to limitations. Conducting a literature review and tape-
recording participants’ interviews are counter to the tenets of classic grounded
theory. The use of an explanatory statement may have affected the participants’
behaviour or responses. However, these approaches were in accordance with Monash

University’s regulations.
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Chapter 1

BACKGROUND AND AIM

The classic grounded theory (Glaser and Strauss, 1967), enquiry described in this
thesis was seeded by a casual observation: community-dwelling older people seemed
to be taking a proactive approach to maintaining their well-being while interacting in
local neighbourhood shops. Subsequently, the research reported in this thesis aimed
to develop a better understanding about the nature and purpose of older people’s
social interactions in their local neighbourhood shops, and how the interactions may

be associated with their well-being.

The impression that older shoppers were taking a proactive approach was gleaned
from various neighbourhoods where | observed that many older people shopped
regularly; sometimes daily. Their social interactions with shopkeepers and other
shoppers appeared to be genial and were commonly initiated by the older shopper.
Discussions were varied and topics included the weather, sport, politics, local and

global matters, and health and family matters.

We do know that throughout their lives people interact with others who may not be
regarded as intimates and that such interaction can ‘influence their daily mood and
distinct aspects of their development” (Fingerman, 2004:189). But it remains that we
know little empirically about such social interactions with these ‘peripheral ties’ or
‘consequential strangers’ (Fingerman, 2009), especially with regard to older people’s
interactions with them. Commonly the focus has remained on older people’s social
interactions with family, neighbours, and friends, and acquaintances associated with
volunteering, club-going, and religious associations (Litwin, 2001, Fiori, Antonucci
and Cortina, 2006, Seeman, Kaplan, Knudsen, Cohen and Guralnik, 1987, Glass,
Mendes de Leon, Seeman and Berkman, 1997). This view was ascertained through
my appraisal of journal articles concerned with older people’s social networks which
I discuss at a later point (pg.135). Not uncommonly, supportive mechanisms for
older people have been linked to the composition of social relationships based on
these traditional social contacts (Oxman, Berkman, Kasl, Freeman and Barrett, 1992,

Lennartsson, 1999, Litwin, 2001). Where interactions with other contacts, for



example, staff and other customers in a local restaurant, were explored, the focus
tended to remain on the social support that was given to the older customers
(Rosenbaum, 2006).

Yet it was in their local neighbourhood shops that older people were observed
engaging in and initiating regular pleasurable social interaction with shopkeepers and
other shoppers of all ages. Support in the form of opinion and advice was
forthcoming from older shoppers as well as from shopkeepers. Such social
interactions seemed in accordance with theories, models, and constructs (hereafter
described as theories) associated with the positive psychology approach. Developed
in the 1950s and 1960’s, the positive psychology approach ‘promised to add a new
perspective to the entrenched clinical and behaviorist approaches’(Seligman and
Csikszentmihalyi, 2000). The focus turned to personal growth and potential
development. In more recent times, theories such as the broaden-and-build model
(Fredrickson, 2001), selective optimisation with compensation theory (Baltes, 1997),
sense of coherence (Antonovsky, 1993b), self-determination theory (Ryan and Deci,
2000b), and the sense of community construct (Sarason, 1974, McMillan and Chavis,
1986, Colombo, Mosso and Piccoli, 2001), have to some extent offered a positive
perspective to growing older. These theories, which | elaborate upon in Chapter 2
(pg.57) promote a view that people tend to be positive, proactive, curious, and social,

and aim to achieve autonomy and mastery.

Despite such a positive perspective, it remains that not uncommonly, older people
are depicted as dependent and despondent, rather than proactive and resilient. The

current research had the potential to enlighten such a view.

Thus, the broad aim of the study became to better understand the nature and purpose
of older people’s social interactions in their local neighbourhood shops, and how the

interactions may be associated with their well-being.

I now define some of the key terms and concepts that are pertinent to the study.

Historical and research-based information about local neighbourhood shops and



shopkeepers are introduced, and provide a background for the study. Finally, the
study rationale is presented.

DEFINITIONS

At this stage of the thesis, some of the key terms or concepts require defining. They
include network, local neighbourhood shop, social interaction, well-being, and

motivation.

Network

The term social network appears throughout this thesis. Indeed it appears in the title,
and is a term commonly adopted by researchers. Early anthropologists were
concerned with identifying and understanding networks. They determined that the
links connecting community members to each other, and to members of other
communities reinforced social norms, fostered cohesiveness, and enabled exchange
processes necessary for survival (Mitchell, 1969). The first sociogram, a map of the
lines depicting connecting ties between individuals or groups, was attributed to Jacob
Levy Moreno (1889-1974)(Scott, 1991). Radcliffe-Brown (1881-1955) applied a
mapping process to the process and it was noted that the links looked like a web or a
net (Scott, 1991).

During the course of the current research however, | became aware as have others,
that the term social network is not only often misapplied, it is used interchangeably
with other terms such as social support and social interaction (House, Umberson and
Landis, 1988, O'Reilly, 1988). This became apparent during the current study’s
review of the literature and I considered | should clarify how social networks were
determined and what was the extant knowledge-base about the social networks of
older people. Thus I investigated this through an appraisal of journal articles
concerned with older people’s social networks. | present an overview of this
appraisal in Chapter 6 (pg.135). | determined that networks were seldom the focus of
what was under investigation, and that ego-centric relationships were. That is, the
individuals with whom a person interacts were not the focus, nor were the links

between those people or the links between them and others. Thus I moved away from



the use of the term social networks and opted to use the term social relationships

throughout the body of my thesis; citations, or referral to citations excepted.

The local neighbourhood shop

In many middle-class suburbs of Melbourne, the local neighbourhood shopping
precinct may present as one or two shops, or as a shopping strip. A shopping strip
commonly comprises a group of shops which face onto the roadway and comprises
for example, a milk bar?, newsagency, green grocer, licensed grocer, chemist,

butcher, and hairdresser.

That local neighbourhood shops were a focus for the current study was influenced by
choice, and by the study method and design which are presented in Chapter 3 and
Chapter 4.

Before the study was launched, older people had been observed interacting in their
local neighbourhood shops. Huge shopping complexes that focused on mass
marketing and that served countless suburbs seemed to play a different role to local
neighbourhood shops. The scale and function of other types of shops, shopping malls
for example, provoked deliberation. Malls can be sizeable and approach the scale and
function of the huge complexes, or they can be smaller, serve local neighbourhoods,
and have a community focus. Indeed, literature about malls features in the current
study’s literature review (pg.32) and provide an interesting perspective. However, the
data, and the theoretical sampling and constant comparative approaches associated
with classic grounded theory, determined that the study ultimately focused on a small

local neighbourhood shopping strip.

Social interaction

Social interaction conceptualises the getting-together of two or more players. The act
of social interaction serves purposes at an individual and societal level, and these can
interrelate. Interacting with others is integral to developing a sense of belonging

which is considered to be a basic human need (Ryan and Deci, 2001, Baumeister and

2 In Australia, a milk bar is a type of general store which sells milk, confectionary, ice-cream, bread,
soft drinks, and newspapers



Learly, 1995). It is through social interactions with others that we understand who we
are; our identity and our place in society (Stryker and Burke, 2000). Integral to this
are observance of cues such as dress, and complex interplay (Goffman, 1959).
Sociologist George Mead (1863-1931) believed that successful social interaction
involved taking the part of the other, and being able to see oneself as seen by the
other. Thus, successful social interaction involves insight, and reciprocity.

At a societal level, social interaction involves ‘reciprocity of service and return
service’ (Simmel, 1950:387), and exchange and reinforcement of social norms, a
reciprocity which serves to stabilise societies (Gouldner, 1960).

Well-being

A key aim of the current study was to ascertain whether older people’s social
interactions in their local neighbourhood shops might be significant for their well-
being. Well-being can be difficult to define. Cowen (1994) has proposed that due to
cultural and definitional variations, a uniformly acceptable definition of
psychological wellness may be an illusion (Cowen, 1994). Well-being has been
difficult to measure, and accordingly, Higgs and colleagues (2003) created a needs-
satisfaction model of quality of life model (CASP) that contains four domains:
Control, Autonomy, Pleasure, and Self-realization (Higgs, Hyde, Wiggins and Blane,
2003). The CASP has been applied in research as a measure of well-being (Gilleard,
Hyde and Higgs, 2007).

Well-being has been defined or conceptualised as wellness (Cowen, 1991), successful
ageing (Baltes and Carstensen, 1996, Strawbridge, Wallhagen and Cohen, 2002), life
satisfaction (Ryff, 1989) or quality of life (Zahava and Bowling, 2004, Higgs et al.,
2003). Active ageing is a more recent addition to the list of concepts associated with
optimising well-being. The concept of active ageing was introduced in conjunction
with a World Health Organisation initiative, and has defined an approach towards
‘optimizing opportunities for health, participation and security in order to enhance
quality of life” (World Health Organisation, 2009, World Health Organisation, 2012).
Although it is acknowledged that optimising such opportunities is a human right for



anyone at any age, the concept of active ageing has been used as a change agent for

empowering older people through social action and policy.

However, despite the good intent of such an initiative, and although older people
have been involved and consulted in many associated projects, there remains |
believe, a subtle underlying connotation of ‘doing for’ older people. This neglects
that many older people may assume empowerment, and in doing so may derive a

sense of satisfaction, positive psychological outcome, or well-being (Diener, 2000).

The current study has the potential to identify the nature and purpose of older
people’s social interactions in their local neighbourhood shops, and thus, how the
interactions may be associated with their well-being. Academic interest in the
dimensions associated with subjective emotional well-being has been prolific
following World War 1. Prior to this time the psychological approach had focused
on a clinical behaviourist method. However, after the War there was a move towards
an approach which was concerned with personal growth and human potential

(Seligman and Csikszentmihalyi, 2000).

Indeed, the concept of successful ageing has continued to evolve, embracing
dimensions such as happiness, adjustment, affect balance, morale, subjective well-
being, and optimal interplay between the individual and the environment (Ryff,
1989). Such a broad range of dimensions highlights the growth and change of focus
from previous views, for example, those with a purely biomedical approach. Cowen
(1994) proposed that wellness may anchor one end of a hypothetical continuum and

sickness (pathology) the other (Cowen, 1994).

Rowe and Kahn’s (1998) model which distinguished between normal and successful
ageing defined criteria that included: absence of disease, disability, and risk factors;
maintaining physical and mental functioning; and active engagement with life (Rowe
and Kahn, 1998). Such models or definitions however, are not always consistent with
older people’s self-assessments of successful ageing or well-being. Older people with

good health have rated themselves as ageing unsuccessfully, while others with



chronic conditions have rated themselves as ageing successfully (Strawbridge et al.,
2002).

Sociopsychological models of well-being have introduced dimensions such as life
satisfaction, social participation and functioning, and psychological resources,
including personal growth (Bowling and Dieppe, 2005). Lawton (1982, 1989)
proposed that as people grew older, the way they interacted with their environment
could be significant for maintaining well-being (Lawton, 1982, Lawton, 1989 )
(Lawton and Nahemow, 1973). Wahl and Lang (2006) proposed that such dynamics
between people and their environment had been ignored especially in old age (Wahl
and Lang, 2006 ). However, in more recent times, environmental factors and the way
that older people interact with their environment have regained attention in
explanations of well-being (Clarke and Nieuwenhuijsenb, 2009, Wiles, Allen,
Palmer, Hayman, Keeling and Kerse, 2009). Cowen (1991) defined well-being or
psychological wellness as ‘an idyllic, abstract concept’ but suggested that life

satisfaction or gratification in living could also define wellness (Cowen, 1991:407).

Nevertheless, well-being featured in the current study, which aimed to demonstrate
that social interaction in local neighbourhood shops might be associated with older
people’s well-being. | decided however, that no direct measure of well-being would
be employed. I proposed that identification of the nature and the purpose of the social
interactions would indicate if and how the interactions were associated with well-

being.

Thus, it was considered that a working definition of the concept was required.

Accordingly, Cowen’s (1991) model was selected. Cowen (1991) proposed that
competence, resilience, social system modification, and empowerment interacted and
were integral to psychological wellness as they accounted for ‘age-related, situation-
related, group-related, and society-related determinants of and impediments to
wellness’ (Cowen, 1991:408). These determinants, Cowen proposed, could fluctuate

and develop throughout the life course.



This definition of wellness seemed apt as the current study concerned people at a
particular stage of life and who were interacting socially in their local neighbourhood

shops.

I now elaborate upon Cowen’s determinants which also align with some of the
theories associated with a positive psychology approach, that is, with a focus turned

to personal growth and potential development, which I introduced earlier (pg.2).

Competence conceptualises doing well, the things that a person's life role suggests
they should be doing (Cowen, 1991), and social interaction is implicit in
competence: interacting competently with others ‘nourishes a self-view of efficacy’
(:404). Competence in interacting with others can be integral to developing a sense
of belonging (Baumeister and Learly, 1995, Ryan and Deci, 2001), and of security,
which can enhance a sense of fulfilment and well-being (La Guardia, Ryan,
Couchman and Deci, 2000). Ryan and Deci (2000) argued similarly that self-
determination and a sense of well-being were achieved by satisfying three needs,
competence (feeling that one is in control), relatedness (being connected to, and
caring for, others), and autonomy (being independent and in harmony with one's self)
(Ryan and Deci, 2000a).

Resilience is the ability to cope with life challenges. As a concept, resilience has
originated from the observation that despite severe stressors, people can remain
positive and function well (Rutter, 1995). Rutter (1987) described resilient people as
having self-efficacy, self-esteem and a range of problem solving skills (Rutter,
1987). Windle and colleagues’ (2008) integration of several theoretical perspectives
of psychological resilience seemed to support this view (Windle, Markland and
Woods, 2008). Genetics may play a part in determining who is predisposed to
resiliency, and it is likely that life experience and continuing development may factor
also (Baltes, 1997, Erikson, 1963). Thus it is conceivable that people who survive to
older ages have special attributes, have become skilled at using their ‘social and
individual resources’ (Hildon, Smith, Netuveli and Blane, 2008:726), and thus

generate and maintain self-esteem and autonomy.



Social systems include institutions in which people have significant interactions over
long time periods. Cowen (1991) believed that because all interaction is integral to
experience, institutions such as schools or churches, depending on the way they
functioned, could impede or enhance wellness. | propose that while local
neighbourhood structures such as shops may not have a mandate on par with a
school, they are places where people can interact over time and may therefore be

integral to people’s well-being.

Empowerment, Cowen (1991) surmised, could be enabled at a societal level and
‘aligned with the notion of a just society’ (:407). Empowerment is an important
concept for the current study. Cowen suggested that older people are disempowered
by society, but that policies and conditions could enable people to gain control over
their lives and thus enhance their wellness. Such a perspective is pertinent to policy-
making and social planning and is discussed further later in this chapter.

Thus, having defined the terms networks, local neighbourhood shop, social
interaction and well-being, it is reiterated that the current study involved
investigation of older people’s social interactions in their local neighbourhood shops,
and how the interactions may be associated with psychological wellness, or well-

being.

I considered that Cowen’s (1991) model of wellness (Cowen, 1991), Ryan and
Deci’s (2000) (Ryan and Deci, 2000a) theory of self-determination, and other
theories with a positive approach to personal growth and potential development
(Fredrickson, 1998, Baltes, 1997, Antonovsky, 1993a, Ryan and Deci, 2000b), could

be pertinent to interpreting the participants’ wellness or well-being.

It was also proposed that well-being in the context of the current study would involve
‘person-related, transactional-contextual, and environmental-societal determinants’
(Cowen, 1991:405). These determinants are congruent with the rationale for the
study described in this chapter (pg.15).



Motivation
Part of the aim of the current study was to identify the purpose of older people’s
social interactions in their local shops. Purpose implies the presence of an impetus or

a motivation.

The concept of proactive practical intent also aligns with theories associated with
positive psychology which I introduced earlier (pg.2), particularly self-determination

theory (Ryan and Deci, 2000b), and | elaborate upon these in Chapter 2.

Motivation, the impetus to act, has been described in terms of intrinsic and extrinsic

forms of motivation.

The most basic distinction is between intrinsic motivation, which refers to doing something
because it is inherently interesting or enjoyable, and extrinsic motivation, which refers to doing

something because it leads to a separable outcome
(Ryan and Deci, 2000a)

The construct intrinsic motivation, according to Ryan and Deci (2000) reflected ‘the
natural human propensity to learn and assimilate’ (:54), whereas, extrinsic motivation
‘can either reflect external control or true self-regulation’ (:54). Intrinsic motivation
was self-initiated, whereas extrinsic motivation could involve external factors such as

social pressures, threats or coercion.

This understanding prompted interest about what motivational factors are involved in

older people’s shop-going.

Certainly there is the need to purchase supplies. The desire or need to socialise has
been raised. ‘Commercial friendship’, that is friendly association with service
providers, may satisfy a need for companionship and emotional support (Rosenbaum,
2006, Stone, 1954:44). Tauber (1972) identified motivations for shop-going:
diversion; learning about new trends; sensory stimulation; and enjoyment of

experiencing status and authority connected with being (Tauber, 1972).
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However, motivational factors that seem basic can be complex. I mentioned earlier
that socialising was considered integral to the need to belong, a fundamental human
need (Baumeister and Learly, 1995). This need has in turn been considered integral
to survival instinct, perhaps one of the most powerful motivators for action (Forgas,
Williams and Laham, 2005). Whether there was a psychosocial process associated
with older people’s social interactions that involved such instinct seemed fanciful,

but the notion provoked intrigue and an impetus to launch the study.

LOCAL NEIGHBOURHOOD SHOPS AS PLACES OF SOCIAL
INTERACTION

Shopping malls serve as gathering places for older people (White, 2007, Lewis,
1990, Graham, Graham and MacLean, 1991). But Oldenburg (1991) was critical of
the consumer focus of shopping malls, and of their inability to compensate for the
demise of the town square where at one time, the local community interacted
naturally (Oldenburg, 1991). Indeed, smaller neighbourhood shops can be preferred
by older people because of the opportunity to interact with others from the
neighbourhood, and the comfort and confidence associated with familiarity, ease of
access, and staff who are willing to assist (Gardner, 2008:101). It seemed likely that
such shops could provide a suitable environment where these dimensions could be
explored. This was not presumed, but rather, in accordance with theoretical
sampling, which data were required was determined by ongoing data analysis.

In some places in Australia, local neighbourhood shops do persist, especially in the
middle-class suburbs of Melbourne which were developed after the Second World
War. Such suburbs offered an affordable ‘good-life’ away from the city. Modest
cream-brick homes and well-maintained gardens were characteristic. Nowadays
some are transforming as younger families locate there (Australian Bureau of
Statistics, 2006, 2001, 1996, 1991, Glen Eira City Council, 2012). Nevertheless, at
the time of writing this thesis it remained that many of these suburbs had a high
percentage of older people relative to the general population. In the suburb where
the local shopping strip that became the study site was located, people who were 65
years and older comprised 16.7 percent of that suburb’s total population (Australian
Bureau of Statistics, 2011).

11



Continuous interaction and associated social activity can be integral to people’s lives
(Altman and Wandersman, 1987). People can develop a special connection to their
local area. Such attachment may have practical and emotional aspects that develop
over time (Wiles et al., 2009), such as convenience, security, and a sense of identity.
Convenience is associated with knowing how to get about and what to expect. A
sense of security and a sense of identity are often associated with one’s own place
and such perceptions are likely to be of increasing importance with advancing age
(Andrews and Phillips, 2005). It is clear that ‘social and physical environments
interact in a complex and dynamic manner’ to form life experience (Wahl and Lang,

2004:4). Lifelong interactions in local neighbourhood shops exemplify this.

The local neighbourhood shop as a place of social interaction is steeped in history.
People have always gathered to exchange commodities, and such places are social
hubs. The eighteenth century marketplace was ‘a social as well as economic nexus’,
‘where one-hundred-and-one social and personal transactions went on; where news
was passed, rumour and gossip flew around’ (Thompson, 1971). The local
marketplace was a readily accessible source of news (Hoggart, 1957), a vital
resource when literacy and printed news were scarce. In past times when women
were discouraged from mingling, local neighbourhood shops provided an

opportunity to socialise (Oldenburg, 1991).

Thus, local shops have significance for individuals, and for communities. Social
interaction in local shops may still be important for deciphering who is a friend or an
opponent, for forging alliances, and to alert one to opportunities and threats. Such
opportunity and information could make the difference between success and failure
in life. But individuals interacting together can make a community. Community
structures where people have an opportunity to get together and socialise such as
coffee shops, bars and hairdressers are places that enable interaction (Oldenburg,
1991). Local neighbourhood shops are places that Macintyre referred to as
‘opportunity structures’ (Macintyre and Ellaway, 2000:213), places where people
have the chance to mingle and where social networks over-lap (Greenbaum, 1982).
Foottit (2009) identified that older women used shopping centres to stay connected to
the community as well as for shopping (Foottit, 2009). In neighbourhoods or
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communities, social interaction in shops and other structures can provide the
opportunity for sharing, and for reinforcement of values or norms, and thus help

unite people (Putnam, 2000).

Cooperation with others fosters a sense of community, the ‘feeling that one is part of
a larger dependable and stable structure’ (Sarason, 1974). A ‘sense of community’
and the dynamic factors associated with this - membership, influence, integration and
fulfilment of needs, and shared emotional connection (McMillan and Chavis, 1986,
Colombo et al., 2001) - are pertinent to the current study and are discussed in
Chapter 2.

Local neighbourhood shops can provide an affective image of the community’s
identity (Smith and Sparks, 2000, Scarpello, Poland, Lambert and Wakeman, 2009,
Horne, 1984). They can be ‘part of the heart of the community’ (Scarpello et al.,
2009:111), and provide people with a sense of belonging, and pride of place (Baum
and Palmer, 2002).

Ironically, sometimes the role or function of an institution is only appreciated
properly, when it is gone. This was exemplified by a participant’s comments in
Baum and Palmer’s (2002) study of people’s perceptions about the influence that
their neighbourhood had on their participation levels and health. Although the
comments were made by younger people, the role and function of local
neighbourhood shops, and the effect their removal made for individuals and the

community were clear.

(The shops) made a big difference and that’s gone now ... they were like a hub, like the hub of

the gossip network and the community.

Yes, well there was the butcher’s shop, there’s the deli, there was the chemist shop, a doctor’s,
a fruit and veg, drapery. It was a nice little centre but then they built the bigger centre just over
there and of course that all vanished. The only thing left is the doctor’s and the hairdresser ...

You didn’t get in the car and drive out of the area and therefore you’d see people

(Baum and Palmer, 2002:354)
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Indeed, the demise of local neighbourhood shops in some places has increased the
focus on them, and they have become iconic symbols of community. Their removal

for development has thus been viewed as a moral affront against people’s civil rights.

When local public services such as banks or post offices were taken away, local residents
suffered not only from poorer quality services and a greater hassle in reaching services, but felt
that the removal of these services had symbolic meanings and indicated lack of interest in or

support for the community from local authorities or service providers
(Macintyre and Ellaway, 2000:11)

Removal of an older person from their neighbourhood can also result in a similar
sense of loss. Not only because familiar places and faces are missed, but sometimes
because an older person’s degree of independence has changed too (Phillipson,
Bernard, Phillips and Ogg, 1999). Phillipson and colleagues (1999) examined
changes occurring to the community life of older people living in three urban areas
of England between the 1950s and 1990s. These researchers identified that the way
that older people experience such changes was ‘rooted in day-to-day observations
and contacts with the community’ (Phillipson et al., 1999:729). The comment of an

older woman who had been relocated exemplified this.

I do feel sort of cut off because it is very difficult from here, there aren’t even any shops within

the distance that | could walk
(Phillipson et al., 1999:738)

However, that while structures such as local shops provide an opportunity for people
to interact, it is not the structure as such that creates a sense of belonging, it is the

interaction therein which does.

Local neighbourhood shopkeepers® have always played a key role in social
interaction. Hosgood (1989) observed of the shopkeeper, that a ‘reciprocal
ideological relationship which they enjoyed with their customers and neighbours
ensured that they were dynamically involved in the culture of the community

(Hosgood, 1989:440). ‘Consumer-market interactions’ (Kang and Ridgway,

® Shopkeeper is a term that may define a shop owner, or a worker employed by the shop owner.
Traditionally, in local neighbourhood shops, the owner also served customers.
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1996:108), or ‘cultivating’ customers to increase business success is an aspect of the
relationship, and a recognised activity ‘carried out with the primary intent of gaining
(such) a reward’ (Bigus, 1972:131). Indeed, cultivation strategies such as confiding
in clients or self-disclosure are recognised approaches for ensuring customer

commitment (Berry, 1995, Jacobs, Hyman and McQuitty, 2001).

Clearly the nature of the relationship between customers and shopkeepers involves
forms of reciprocity. In some circumstances it is the customer who may initiate a
‘commercial friendship’ in an endeavour to satisfy a need for companionship or
emotional support (Rosenbaum, 2006, Cowen, 1982). Stone (1954) identified that for
some customers, ‘strong social bonds tied them to personnel of the stores they
patronized’ (Stone, 1954:44). Rosenbaum (2009) identified that that older people
gave as well as received; employees such as waitresses obtained emotional support
and companionship from their customers (Rosenbaum, 2009).

Such reciprocity between the shopkeeper and their customer is important for the
rationale of the inquiry described in this thesis and is discussed further in the review

of the literature presented in Chapter 2.

THE STUDY RATIONALE

It was proposed that the knowledge-base about older people’s social relationships
could be augmented by the current study. Such extension of the knowledge-base
would have potential to improve or augment future research that involved older
people. It would also have significance for policies, social planning, and practices
that are pertinent to older people.

Social relationships of older people

As | mentioned earlier, and expand on in Chapter 6 (pg.135), current understanding
about older people’s social relationships has been informed largely by exploration of
aspects of their interaction with family, friends and neighbours, and acquaintances

associated with volunteering, club-going, and religious associations.
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We know little about older people’s proactive, reciprocal roles in maintaining
significant relationships with others who have been referred to as peripheral ties or
consequential strangers (Fingerman, 2004). This is odd considering that it has been
proposed that such relationships help people grow and flourish. Certainly there is
little empirical evidence to support how older people’s reciprocal interactions with

others such as local shopkeepers, may translate to well-being.

I mentioned earlier in the introduction that a common focus for research concerned
with older people’s social lives was the support received through interaction with
others, especially from family members (Phillipson, 1997). Yet we do know that
older people remain active in their support of family and friends, and in their
communities (Bernard, Phillipson, Phillips and Ogg, 2001, Phillipson, 1997,
Wellman and Wortley, 1990). Indeed there is evidence to suggest that for older
people, helping others can contribute to better morale and a sense of worth, and to a
perception of better life quality (Kim, Hisata, Kai and Lee, 2000, Stoller, 1985,
Sixsmith and Boneham, 2003).

The ways in which older people go about reciprocal interaction in all aspects of their
lives, needs to be explored more fully. As I will present in Chapter 2, there is a
dearth of research concerned with how older people interact proactively in their
neighbourhoods, and how such interaction may relate to well-being. This deficiency
may be due to general societal attitudes about older people, a persistence to explore
the biomedical model concerned with pathology and prevention (Bowling and
Dieppe, 2005), and earlier theory that has portrayed growing older as a time of

disengagement from society (Cumming and Henry, 1961).

This notion of proactivity serves to introduce some of the theoretical perspectives

about growing older.

Theoretical perspectives about growing older
Several traditional theories and psychological perspectives of growing older have
opposed the notion that people remain active and involved into old age. It is difficult

to ascertain whether such perspectives have arisen from negative stereotypes and
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stigma associated with older people, or to some extent, have caused negative
stereotypes and stigma. Cumming and Henry (1961) postulated Disengagement
theory (Cumming and Henry, 1961), proposing that it was natural and inevitable that
older people withdraw from social life. There was a notion that such withdrawal
served a function of mitigating the disruptive impact of their death on society and
relationships (Russell, 1981). The notion that older people should give up their social
roles aligned with the concept of structural functionalism. Elimination of older
people from society helped to maintain the status quo by making way for following

generations to thrive (Minichiello, Alexander and Jones, 1992).

The view that older people were not part of society’s mainstream was influenced by
psychology and medical approaches and practice during the first half of the 20™
century which viewed the ageing human organism in terms of abnormality and
decay. Subsequently, for a time post-World War 1l, psychological approaches
focused on ‘repairing damage within a disease model of human functioning’, that
neglected ‘the fulfilled individual and the thriving community’ (Seligman and
Csikszentmihalyi, 2000:5). As mentioned earlier, in the late 1950s and 60s,
psychological theories of well-being were developed to incorporate positive
perspectives. Since then, associated theories and models, for example, the broaden-
and-build model (Fredrickson, 2001), and selective optimisation with compensation
theory (Baltes, 1997), have to some extent countered negative perceptions of

growing older.

It is acknowledged that more positive approaches cannot abolish negative aspects of
growing older such as loss of function (Cole, 1983). But we do know that older
people ‘are not just coping with decline; they continue to actively develop
themselves on numerous fronts’ (Ouwehand, Ridder and Bensing, 2007:873). For
example, older Australians contribute the highest number of volunteer hours of any
age group (Commonwealth of Australia, 2012). Yet not all older people may want to
contribute in such a formal way, and there should not be an expectation that they
should do so. Older people help their families and neighbours (Walker and Hiller,
2007, Phillipson et al., 1999), and they participate in a variety of activities (Jansen
and von Sadovszky, 2004).
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We need to know much more about how older people already choose to interact in
their communities and what interaction is meaningful to them. Balanced
representation of older people’s social interactions and their desire to remain active
and involved must be recognised and addressed (Bernard et al., 2001). Without such
counterbalance we encourage an erroneous view that all older people are, or are

destined to be, dependent recipients who contribute little to their communities.

We know that autonomy has been associated with psychological well-being (Baltes
and Carstensen, 1996), and that the physical environment (Phillipson, 2004), and
social relationships (Phillipson, 1997), can play key roles in well-being. It has been
raised earlier in this chapter that competence, resilience, social system modification,
and empowerment, are key interactional dimensions associated with psychological
wellness (Cowen, 1991). Thus, this thesis includes consideration of the theories
associated with positive psychology (pg.57). It is emphasised that the aim was not to

test or prove any of these.

Active and positive approaches to development however, do suggest a degree of
autonomy or independence. This point serves to introduce a discussion about the
relevance of the current study for policy and planning that is pertinent to older

people.

Policy and social planning pertinent to older people

There is a school of thought that older people consistently value the benefits
associated with living in their own homes in a familiar community (Zahava and
Bowling, 2004, Farquhar, 1995). Initiatives such as the United Nations Principles for
Older Persons (1999) and the Healthy Cities movement support this view. The
United Nations Principles for Older Persons (1999) in part states that: Older persons
should be able to reside at home for as long as possible. This principle is
underpinned by a philosophy supporting ‘the empowerment of communities, their
ownership and control of their own endeavours and destinies’ (World Health
Organisation, 1986:3).
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People can become attached to where they live. The names of suburbs can categorise
the people who live in them, and they can be associated with personal identity
(Altman and Wandersman, 1987). For the majority of older Australians, ‘residing at
home for as long as possible’, is likely to mean continuing to reside in their local
neighbourhood in the home they have owned for many years. The security of owning
one’s home, or ‘the great Australian dream’ (Baum and Wulff, 2001:8), has been a
passionate matter for many Australians. This is the case particularly for those older
Australians who contended with uncertain times such as The Great Depression, and
World Wars. This ideal has passed to the next generation also, and the 2002-2003
Survey of Income and Housing indicated that in Australia, ownership rates among
people over age 65 were above 80 percent (Australian Bureau of Statistics, 2009-
2010). There are others who, despite not being home-owners, are likely to wish to
continue to reside in the same community. Indeed, in 2006, almost 90 percent of
people over age 65 resided in the community in privately-owned® dwellings
(Australian Bureau of Statistics, 2001). Population data, however, introduce another
perspective. It has been projected, that in 2016, there will be 3.8 million older people
65 years of age and older in Australia, and by 2036, 6.3 million (Australian Institute
of Health and Welfare). If we consider these numbers, along with the desire of older
people to remain in their own homes, and a policy direction which aims to keep them
there, it is likely that there will be vast numbers of older community-dwelling people.
While the concept of older people remaining in their own homes may be regarded as
an ideal and a human rights issue, enabling such a model is logistically problematic
and will pose a challenge for policy makers and planners. A review of Australia’s
community service infrastructure and capability identified that the current structures
and services to enable such an ‘independence model of care’ were already

overburdened or inadequate (The Allen Consulting Group Care Coalition, 2007:36).

In 2012 the Government released their Aged Care Reform Package: ‘Living Longer.
Living Better’. This reform document outlined a staged five-year framework and
funding ($3.7 billion), to guide initiatives towards forming ‘a flexible and seamless
system that provides older Australians with more choice, more control and easier

access to a full range of services, where they want it and when they need

* ‘Privately-owned’ excludes hotels, motels, guest houses, hospitals, aged care homes and supported
accommodation
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it’(Commonwealth of Australia, 2012). It was proposed that funding would be
allocated across a range of initiatives that included: helping people stay at home;
building workforce capacity in both community and residential care; research
support; advocacy; establishing health connections; dementia support; support for
people from diverse backgrounds; and, building a system involving changes to
financing structures and to quality management. The funding component that
specifically directed to helping people stay at home ($955.4 million) would
subsidise:

e an integrated Home Support program

« more Home Care packages with new levels of packages

« greater choice and control through Consumer Directed Care available across

all new Home Care packages

 fairer means-testing arrangements for Home Care packages.

A funding component, $54.8 million, was proposed to help carers access respite and
other support, and $1.2 billion was allocated to build and strengthen the aged care

workforce, these funds shared across community and residential care.

The reform document described a proposed boosting of the aged care workforce
(those working in community and residential care) from 304,000 workers in 2010, to
827,100 by 2050. The report acknowledged however, that the aged care sector
currently ‘has difficulties in attracting and retaining sufficient numbers of skilled and
trained workers’ (:15). This, it was suggested, could be rectified through the 1.2
billion commitment dollars to a Workforce Compact to be actioned from 2012 to
2016. The Compact, a proposed funding arrangement with aged care providers for
training and improved wages, would, it was proposed, build the capacity of workers
in the aged care sector and improve the profile of aged care work.

At the time of submitting this thesis the reform had been scrutinised and critiqued

and forms part of the discussion that | present in Chapter 6.

Proposed changes to the current funding system were structured into the reform.
However, it is argued in this thesis, that while improved service delivery and
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workforce capacity may assist older people to continue to live in their own homes for
as long as possible, we must also identify the existing resources that currently enable
older people to look after themselves. This has the potential to save money, could
reduce reliance on a workforce, postpone the need for support, and result in better
outcomes for older people. Older people value their independence. Need for support
may be deferred or even eliminated if local environments are enabling. A common
approach to enablement has been to modify the immediate home environment
(Landorf, Brewer and Sheppard, 2008). Such focus on the immediate home
environment is not enough. Remaining in one’s home for as long as possible may
involve much more than simply staying at home. One’s environment extends beyond

the home and thus the meaning of one’s ‘place’ has many dimensions.

Thus with policy makers and planners preparing for growing numbers of older
people, we need to understand as much as possible about how older people interact
with their ‘places’ and spaces. Such an argument does not stand alone. Yen and
colleagues (2009) have argued that ‘empirical research on the influence of
neighborhoods on health among older adults was limited, despite conceptual models
suggesting the importance of environmental determinants of health and well-being
among older adults’ (Yen, Michael and Perdue, 2009:456). Accordingly, their
systematic review of studies about neighbourhoods and the health of older people did
identify that ‘very few studies directly measured neighborhood features or context
that may be relevant for understanding the influence of neighborhoods on health’
(:460). Development of policy solutions to improve health among older adults, Yen
and colleagues (2009) proposed, required research concerned with the characteristics
of neighbourhoods that provide the most support (and that pose the most threat) to
older adults. Similarly, Clarke and Nieuwenhuijsen (2009) concluded following their
review of the health literature concerned with physical environments for healthy
ageing, that there was ‘theoretical and empirical neglect of the underlying
mechanisms  behind the person-environment relationship® (Clarke and
Nieuwenhuijsenb, 2009). Cowen (1991) has suggested that ‘the community and its
primary settings are more likely than the consulting room’ for identifying the ‘forces

that subserve wellness’ (Cowen, 1991).
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Such an approach, Cowen argued, would require:

the inputs of clusters of scholars and field workers around several orienting themes: (a) how
wellness comes about in the first place, including community forces, settings, and policies that
can enhance such development, (b) social planning and policy, including empowerment steps
at the societal and setting levels, designed to enhance wellness, and (c) developing and
applying knowledge to minimize the adverse effects of stressful life events and circumstances

and to promote wellness
(Cowen, 1991:408)

It was considered that the current study would provide an opportunity to explore a
social process that was integral to a local neighbourhood structure. It was considered
likely that the current study had the potential to inform us better, as to how older
people might take a proactive approach to growing older. Such evidence would
confirm the reciprocal nature of their social interaction and reinforce that growing
older is an important part of the life-course, and that older people could benefit from

ongoing social interaction in their community.

Thus it was proposed that an enquiry be launched which would aim to explore older
people’s interactions in their local neighbourhood shops. Specifically, the study

would answer the following questions:

e What is the nature of older people’s social interactions in their local
neighbourhood shops?
o What is the purpose of the interactions and how they may be associated with

well-being?

In Chapter 2, the literature search and review are presented and discussed. The
literature review indicated the status of current understanding relevant to the

proposed enquiry, prior to commencement of data collection in 2009.

The literature review also served to determine an appropriate research design and
guided the selection of a suitable methodology. The selection of a methodology is

presented in Chapter 3, and the research design is presented Chapter 4.
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The analysis of the data, the results, and theory development are presented in Chapter
5. In Chapter 6 I discuss the relevance of the study findings. In Chapter 7 | present

my evaluation of the study.
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Chapter 2

SYSTEMATIC REVIEW OF THE LITERATURE AND OVERVIEW OF
THEORIES ASSOCIATED WITH A POSITIVE PSYCHOLOGICAL
APPROACH

This chapter describes the search for, and selection and appraisal of, articles and
other material that are relevant to the enquiry described in this thesis®. It includes a
systematic review of the literature pertinent to social interaction in shops, and a
review of relevant theories associated with positive psychology.

Systematic search for materials concerned with social interaction in shops

The search for materials about social interaction involved several approaches. They
included: Internet searches; systematic search of research materials; identifying
journals that publish in the area pertinent to the thesis enquiry and searching their
publications; searching the reference sections of journal articles; library catalogue
searches; interaction with academics, experts, and other students, in person at

conferences for example, and investigation of online information.

Data bases used for this systematic search were: MEDLINE (EBSCO), CINAHL
Plus (EBSCO), PsycINFO, Web of Science (ISI), Family & Society plus (Informit),
International Bibliography of the Social Sciences: IBSS (ProQuest), Sociological
Abstracts (CSA), SCOPUS Elsevier, and PubMed. A systematic search was
conducted of these data bases, for relevant materials up to, and including the year
2009. Databases were searched using Boolean technique, an electronically assisted
method where two or more search terms are combined using three main commands,
OR, AND, and NOT. This increases, restricts and refines the relevant information
found. Further limits or parameters defining the scope of the search can also be
applied, for example, human, male, female, journal article, English, age 65" years.
An example of a Boolean search and results are presented in Table 2.1. A flow
diagram of the entire literature search process and results is presented in Figure 2.1.

% Conducting a literature review is not a tenet of classic grounded theory. I discuss this issue in
conjunction with the research design (Chapter 4) and the study evaluation (Chapter 7)
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Table 2.1 Example of a search strategy using a Boolean approach, showing the output number

and the number of relevant articles identified

Search  Search strategy Database Output  Relevant
no. articles
1 people, adults, older people OR older adults OR aged OR elderly OR seniors
2 1 AND shop OR shops OR shopping centres OR malls OR local shops OR PubMed 320 2
neighbourhood shops (with
limits)
3 1 OR 2 AND shopkeepers OR merchants OR retailers
4 1 AND 3 AND neighbourhood OR neighbourhood OR local OR community OR
place
5 1 OR/ AND 2 AND shopping OR shop-going OR shopping behaviour OR
shopping behaviour
6 1 OR 3 OR 4 AND reciprocity
7 1 AND 7 OR 3 OR 4 AND interaction OR participation OR networks PubMed 1081 1
(with
limits)
8 1 OR 3 OR 4 AND aging in place OR ageing-in-place
9 1 OR 5 OR 6 OR 7 AND well-being OR well being OR wellness
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Figure 2.1 Flow diagram of the literature search

From 10653 records, 22 were retained in the literature review for critique.
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Further point of definition

Older people

From this point in the thesis the term older people will be used to cover all terms
used in the literature such as older adults, aged, elderly, or seniors; citations

excepted.

Inclusion and exclusion criteria for materials

The enquiry described in this thesis is concerned with older people’s social
interactions in their local neighbourhood shops. There is a body of literature that is
concerned with older people’s social interactions, and recreation, in shopping malls
(Lewis, 1990, Graham et al., 1991, White, 2007), and these materials were delivered
as part of the systematic literature search. It was difficult to ascertain whether these
articles were relevant because they appeared to be concerned with larger mass public
spaces, rather than local neighbourhood shops. As mentioned in Chapter 1, it can be
difficult to determine the scale, and the focus, of a shopping mall. However, the
decision was made to include the articles in the review of the literature. The view
presented in these articles seemed to counter somewhat, my observation of social
interactions in local neighbourhood shops. This strengthened the argument for

conducting the current study.

The body of work concerned with older people and the neighbourhood environment
from the aspect of physical activity such as walking to local shops is acknowledged.
However, the focus of the current study was on older people’s social interactions in
their local neighbourhood shops once they were at these shops. Thus, these materials

were not included. Details of excluded literature are presented in Figure 2.1.
After screening materials and assessing them for eligibility, the systematic search

produced 22 relevant citations. A summary of the selected articles is presented in
Table 2.2 (pg.28).
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Table 2.2 Overview of the literature sourced and reviewed for the social interaction perspective

Page 1 of 3
Author Date Dissemination Geographical  Study Participant  Title Focus / associated Publisher / Issue
information characteristics  type outcome
Sample size and age in
years
Rosenbaum, M. S. 2009 Journal article United States  Interviews Customers Exploring commercial Relationships / Journal of Services
of 83 37 to 86 friendships from Support Marketing, 23(1),
America 12 Restaurant employees' perspectives 57 - 66
owners and
employees
Blau, M., 2009 Book United States ~ Not Not Consequential Strangers-The power of Relationships / New York: W.W.
Fingerman, K. of applicable applicable people who don't seem to matter ...but Enriched life Norton and
America really do Company Inc.
Fingerman, K. 2009 Journal article United States  Not Not Consequential strangers and peripheral Relationships / Journal of Family
of applicable applicable ties: the importance of unimportant Enriched life Theory & Review,
America relationships 1 69-86
Philippa Clarke, 2009 Journal article United States ~ Not Not Environments for healthy ageing: a Environment Maturitas, 2009
El_s R. -~ of _ applicable applicable critical review 20:64(1), 14-19.
Nieuwenhuijsenb America
Scarpello, T, 2009 Journal article United Interviews Customers A qualitative study of the food-related Social interaction Journal of Human
Poland, F.,Lambert, Kingdom 40 18-64 experiences of rural village shop Nutrition and
N., Wakeman, T. customers Dietetics, 22, 108-
115
Gardner, P. 2008 Doctoral thesis  Canada ‘Friendly Older The Public Life of Older People Social interaction Not
visiting’ people Neighbourhoods and Networks applicable
6 77-89
Landorf, C., 2008 Journal article Australia Not Not The urban environment and sustainable Environment Journal of Justice
Brewer, G., applicable applicable ageing: critical issues and assessment assessment and Sustainability,
Sheppard, L. A. indicators. 13(6), 497-514.
Walker, R.B., 2007 Journal article Australia Interview Older Places and health: a qualitative study to Experience of living  Social Science &
Hiller, J.E. 20 women explore how older women living alone in a neighbourhood Medicine 65,
75-93 perceive the social and physical 1154-65
dimensions of their neighbourhoods
White, R. 2007 Journal article Australia Not Not Older people hang out too Commentary about Journal of
applicable applicable older people’s Occupational

interaction in mass
public spaces

Science, 14(2),
115-18
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Rosenbaum, M. S. 2006 Journal article United States  Interviews Customers Exploring the social supportive role of third  Relationships Journal of Service
of 83 37 to 86 places in consumers' lives /Support Research, 9(1), 59-
America 12 Restaurant 71.
owners and
employees
Jansen, D.A., 2004 Journal article United States 30 Older people Restorative activities of community- Community Western Journal of
von Sadovszky, V. of 65-92 dwelling elders interaction / well-  Nursing Research,
America being 26, (4), 381-399
Fingerman, K. 2004 Book section United States ~ Not Not The consequential stranger: Peripheral ties Relationships / (pp. 183 - 209).
of applicable applicable across the life span. In Growing together: Enriched life New York:
America Personal relationships across the life span Cambridge
University Press
Smith, A., Sparks, 2000 Journal article United Interview Customers The role and function of the independent Shop function / International
L Kingdom 65 small shop: the situation in Scotland Review of Retail
Distribution &
395 Retailers Consumer
Research, 10, 205—
26
Glass, T. A, 1999 Journal article United States  Interview Older people Population based study of social and Social British Medical
Mendes de Leon, of 2761 65" productive activities as predictors of relationships / Journal 21(319),
C., Marottoli, R. America Death records survival among elderly Americans survival 478-83
A., Berkman, L. F.
Yasuda, N., 1997 Journal article United States Interview Older women Relation of social network characteristicsto ~ Social American Journal
Zimmerman, S.1., of Death records 65° 5-year mortality among young-old versus relationships / of Epidemiology,
Hawkes, W., America old-old white women in an urban survival 145, 516-23
Fredman, L., Hebel, community
J.R., Magazine, J.
Yong-Soon Kang, 1996 Journal article United States  Not Not The importance of consumer market Social Journal of Public
Ridgway, N.M. of applicable applicable interactions as a form of social support for relationships / Policy &
America elderly consumers support Marketing

15 (1) 108-117
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Oldenburg, R. 1991 Book United States ~ Not Not The great good place: cafés, coffee shops, Social interaction ~ New York:
of applicable applicable bookstores, bars, hair salons, and other Marlowe and
America hangouts at the heart of a community Company
Graham, D.F., 1991 Canada Secondary data  Older people Going to the mall: a leisure activity of Older people’suse  Canadian Journal
Graham, 1., analysis 65" urban elderly people of shopping of Aging, 10, 345-
MacLean, M.J., 300 centres for 58
sociability reasons
Lewis, G.H. 1990 Journal article United States  Interviews (200  Various Community through exclusion and illusion:  Impact of popular  Journal of Popular
of hours) n=? Managers, the creation of social worlds in an and mass culture Culture, 24, 121-
America Portion of a retail clerks, American shopping mall. on religious 36
larger study shoppers, cultural forms
security staff
Horne, S. 1984 Report Awustralia Interview Customers A study of milkbars and corner shops in Social interaction  University of
survey Melbourne. Shopping as a social activity Melbourne
178
Shopkeepers
26
Tauber, E.M. 1972 Journal article United States  Interview Customers Why do people shop? Shopping The Journal of
of 30 20-47 motivation Marketing, 36 (4)
America 46-49
Stone, G.P. 1954 Journal article United States  Survey Women City shoppers and urban identification: Shopping and The American
of 124 18* observations on the social psychology of identity Journal of
America city life Sociology, 60, 1

36-45
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Materials selected for appraisal were sourced from a variety of disciplines and
locations and represented diverse perspectives. There were works produced by social
commentators, and research articles. Disciplines included marketing, retail, nutrition,
health, and sociology. Locations included America, Australia, Canada, and the
United Kingdom. Some of the sourced materials helped orientate me to the area of
concern. Other materials such as journal articles describing research enquiries, for
example, indicated the current body of academic knowledge about the topic. In
addition to the literature about malls, the literature selected comprised material
about: third places (Oldenburg, 1991); consequential strangers (Blau and Fingerman,
2009b, Fingerman, 2009); the role and function of shops (Smith and Sparks, 2000,
Horne, 1984); food-related experiences of customers in a rural shop (Scarpello et al.,
2009); social and productive activities of older people (Glass, Mendes de Leon,
Marottoli and Berkman, 1999, Gardner, 2008); association between shop-going and
invigoration (Jansen and von Sadovszky, 2004); shopping motivation (Tauber,
1972); shoppers and identity (Stone, 1954); association between place and health
(Walker and Hiller, 2007); supportive relationships between staff and older
customers, and between older customers in a local restaurant (Rosenbaum, 2009,
Rosenbaum, 2006); association between limited contact with local merchants and
reduced mortality (Yasuda, Zimmerman, Hawkes, Fredman, Hebel and Magazine,
1997); a potentially negative aspect of older people’s interactions with shopkeepers
or exploitation (Kang and Ridgway, 1996); and the urban environment and
sustainable ageing (Landorf et al., 2008, Clarke and Nieuwenhuijsenb, 2009). Much
of the literature was concerned with social interaction between a player or players in
a particular environment, the purpose of the interaction or characteristics associated
with the interaction, and a resultant outcome for one or more of the players. Several
articles related specifically to older people. The framework which represents the
focus of most of the literature is presented in Figure 2.2.

* Social
interaction

« Invigoration

* Health

* Reduced
mortality

+ Exploitation

Interaction in
local
neighbourhood

shop

Nature and
purpose of
the
interaction

Outcome
for older
people

* Older people
* Shopkeepers

Enabling environment

Figure 2.2 General focus of the literature selected for evaluation
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CRITIQUE OF THE LITERATURE

Access to opportunity structures and enabling environments

In Chapter 1, the notion that older people interacted socially in their local
neighbourhood shops was introduced. It had been argued that local shops, like other
community structures, cafes, coffee shops, bookstores, bars, and hair salons, are
places where people intermingle (Oldenburg, 1991, Macintyre and Ellaway,
2000:213). Oldenburg (1991) advocated for these third places, where people could
meet away from home, their first place, or work, their second place. Oldenburg
(1991) proposed that in more modern society, the places where people once
interacted naturally such as the traditional village centre had been destroyed by large-
scale developments. He maintained that third places now served the important
function of fostering community togetherness. Although Oldenburg (1991) was
critical of the consumer focus of shopping malls and of their impersonal nature
(Oldenburg, 1991), others have noted that older people congregated in shopping
malls because they provided a safe, and comfortable environment for social
interaction (White, 2007, Lewis, 1990, Graham et al., 1991). White (2007), in
commentating about how older people used public spaces such as malls, noted that
shopping was not only concerned with consumption, but as shown by Tauber (1972)
(whose study is elaborated upon at a later point in this chapter), could involve
motivation, experience, emotion, and satisfaction (Tauber, 1972). White (2007) also
noted that attendance in shopping malls might reinforce for older people, that they

were part of the mainstream community.

Lewis (1990) had noted the evolution of ‘economic monoliths, evolving from the
earlier retail form of the suburban shopping center’ (:121). Such places now provided
not only retail outlets, but also community and recreation facilities, and professional
services, such as legal, medical or optical aid. This type of mall, it had been argued,
was ‘fast becoming the standard form, and mixed recreation and community facilities
with retail outlets in an effort to integrate the surrounding suburban communities to
create a focal point for community life’ (Kowinski, 1985:46). Yet Lewis (1990)
argued that a sense of community could be ‘difficult to find among customers at

most shopping malls’ (:123) as these places of retail were physically ‘geared for high
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turnover’ (:123), and were owned by companies that aimed for profits. Retailers in
malls aimed to be in an environment that was conducive for selling. Thus tenants
were a priority to management of such centres, as was the creation of an environment
that was favourable for purchasing (Lewis, 1990). Lewis (1990) conducted an
enquiry which aimed to explore the creation and maintenance of community-type
social networks within a mall that had evolved over a period of 20 years in a region
of America. The study data were collected through interviews with the managers,
mall shoppers, security persons and retail clerks, and through observation of group
and individual behaviour in the mall. Lewis concluded that the general shopper
population regarded the mall as a ‘safe and convenient place to shop, but not a place
to linger or in which to meet friends or begin conversations’ (Lewis, 1990:124).
Lewis did observe however, that older and younger people gathered there to socialise

rather than to buy goods.

Lewis’ study indicated that older people had a set pattern of behaviour that involved
spending several hours in their preferred area of the complex where they circulated
and greeted friends. These people purchased little, although some stayed for a meal.
The managers who were involved in the study tolerated but did not endorse the
occupancy by the older people because they encroached on the space of others who
came to shop. Lewis concluded with a discussion about what he thought may
motivate older people to spend their time in the mall. The data collected from the
older people who frequented the mall did indicate the presence of a community
network. They spoke of shop workers who showed regard and concern for the older
people, and of older people who gave emotional support to each other. It was unclear
whether some of Lewis’ conclusions were supported by data or whether the data had
prompted Lewis to associate the data with the views of theorists. Nevertheless Lewis
concluded that the mall provided a place for older (and younger) people who were
disenfranchised by society to ‘draw a sense of self and group identity’ (:133),

especially for those who had nowhere else to go.

Graham and colleagues (1991) were also interested in the notion that older people
gravitated to malls or large shopping complexes for leisure activity not associated
with purchasing, but for socialising or ‘malingering’ (Kowinski, 1985:26). | present
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this study in some detail because it raises points of interest. These researchers aimed
to ‘present a theoretical model to explain elderly people’s use of suburban shopping
centres as a leisure time activity and to give empirical evidence on the explanatory
power of this model’ (:346). Such a ‘Sociability’ model (:347) it was proposed,
would reflect both the predisposing characteristics of the individuals who used
shopping centres for leisure, and the ‘encouraging variables’ (:350) such as pleasant

environmental characteristics of the shopping centres.

The data for the study was sourced through an analysis of data collected previously
through telephone interviews conducted by a ‘polling firm’ (:348) who also
generated a probability sample of 300 non-institutionalised people who were 65
years and older and who resided within one kilometre radius of one of three shopping
centres in Montreal. For each of the three shopping centres, 100 participants were
selected. Of the 700 telephone calls that located people who were 65 years of age or
older (from an original total of 7,296 enquiries), 96 people were excluded because of
‘communication problems’ (:349), thus leaving 604 eligible respondents from which
300 completed the telephone interview (a response rate of 49.7 percent). Graham and
colleagues (1991) explained that due to the response rate and discrepancies between
the sample and the population characteristics, the representativeness of the sample
was in question. They did suggest however, that as the goal of the research was to

test or explain theory, the sample would be adequate to yield useful results.

These researchers constructed a ‘Malingering Index’ (:349) from responses to four
questions about whether the participants attended the shops for reasons other than
purchasing goods, for example, to be with other people, or to meet family or friends.
Thus the dependent variable or malingering index became ‘the extent to which
elderly people went to these shopping centres for sociability reasons’ (:349). Graham
and colleagues (1991) explained that the index could indicate active, or passive,
socialising. That is, being around other people, or actually interacting with other
people. Predisposing characteristics were inferred from the participants’ responses to
questions about their health status (self-reported), and their ‘sense of isolation’ (:350)
was inferred from their responses to questions about their contact with friends or
relatives during the previous week and about their feeling of loneliness. Data about
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encouraging factors were gleaned from participants’ responses to questions about
how welcome they felt in the centres, and their overall satisfaction with them. Why
the participants felt satisfied with the centres was unclear as no data had been
collected about ambiance or design features. Because the data collection criteria
required that the participants lived within one kilometre of the centres, these
researchers considered that access was constant for all.

Two of the shopping centres of interest were defined as very large complexes in the
main downtown region. In addition to retail space, one comprised hotels, offices, and
entertainment precincts. The second was described as ‘glitzy primarily oriented to
shopping’ (:357). The other centre was situated in a suburb and was described as ‘a
traditional enclosed shopping centre with a rectangular design, typical national chain
stores and a children’s play area’ (:357). Thus while the first two very large
complexes were beyond the scale one would associate with a local shopping centre,

the suburban centre did perhaps serve as a community focus.

Graham and colleagues (1991) reported that regression analysis of the Malingering
Index on the predisposing and encouraging variables (feeling welcome to stay and
satisfaction with the shopping environment) indicated that 21 percent of the variance
in malingering was explained by the sociability model. That is, participants’ non-
shopping leisure time in the shopping centres was associated with their
characteristics, and the characteristics of the shopping centres. However, although 67
percent of the sample spent such non-shopping leisure time at the three shopping
centres, only a small proportion (nine percent) indulged in such activity frequently.
Indeed, there was great variation across different age groups and the sex of the
participants. Graham and colleagues (1991) concluded that malingering was
significantly related to two age by gender groups (men over 80 years of age, and
women 65-69 years of age), to education (those less educated went more), and to
feelings of loneliness (those who felt lonely malingered more). Those who were
reported as socially isolated (no contact with family of friends in the previous week)
malingered more than those who did have contact, however the association was not
significant. | challenge this measure of social isolation. Having no contact with
friends or relatives in the last week is unlikely to be a robust indicator of social
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isolation. Moreover, social isolation may not be an indicator for loneliness. Indeed
Graham and colleagues (1991) suggest that ‘perhaps asking about contact during the
previous week is too short a period to reveal truly socially isolated individuals’
(:356). In addition, for the question about fecling lonely, participants’ responses were
reported as ‘Never’ (n=156), or ‘Sometimes/often/always’ (n=136). It was unclear
whether the latter was the question choice, or whether the responses had been
combined. In any case, the difference between the two responses was not statistically

significant.

It may seem predictable that respondents who were satisfied with their shopping
centres participated in more malingering. Information about why this was so was not

provided; ambience was implicated.

Graham and colleagues (1991) concluded that the study showed that ‘among a
random sample of urban elderly people, shopping centres are used to fulfil sociability
needs’ (:355). These researchers mentioned limiting factors. They had employed
secondary analysis of data that had been collected for a purpose other than their
study, and the dataset was also incomplete. Construction of encouraging variables
from responses to the questions: ‘Feeling welcome to stay’; ‘Satisfaction with the
shopping environment’. These questions, | believe, are not strong descriptors for the
sociability model. Perhaps the participants merely took five minutes to have a cup of
coffee after doing their shopping.

I do not elaborate upon the results further because they are not highly relevant to the
current enquiry presented in this thesis apart from the issue of access. Graham and
colleagues’ (1991) study was not concerned with the nature of shop-goers social
interaction with shopkeepers. Even the smallest of the three shopping complexes that
were the focus of the study did not typify my definition of local neighbourhood
shops. That is one or two shops, or a small group of shops that serve a local
community. In many parts of Australia, these shops face the roadway and have

proximal parking.
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In summary with regard to the studies concerned with malls, Graham and colleagues’
(1991) study aimed to present a theoretical model which would explain older
people’s use of suburban shopping centres as a leisure time activity. Although the
study was analysed with statistical diligence, | question whether these researchers
provided empirical evidence in support of the explanatory power of this model
considering the data they had at hand. Whether the study contributed to our
understanding about older people’s social interactions in urban shops is queried also.
White’s (2007) observation that older people were commonly ‘hanging’ out in the
mall for social contact in a comfortable environment (White, 2007:115), was made
some time after Lewis’ (1990) and Graham and colleagues’ (1991) studies. Graham
and colleagues (1991) suggested that a larger sample and more precise measurement
might better reveal the relationship between malingering and other factors such as
age, sex, health status, and social contact. This may be so, but | suggest that other
studies are needed that may reveal why older people are gravitating to malls for
social contact. Graham and colleagues (1991) conclude with the statement: ‘it is
quite clear from this study that the leisure time activity of malingering contributes to
some elderly people’s psycho-social well-being by providing them with opportunities
to be actively or passively sociable in an environment that is familiar to them’ (:356).

| do not think that this is ‘quite clear’.

Also in summary, Lewis’ (2007) final comment in his article is poignant and
essentially the antithesis of the current study. He suggested that the older people in
the mall were tolerated by management because they were ‘socially invisible’ (:135)
to the general shopper population. This comment certainly seems at odds with
White’s (2007) suggestion that attendance in shopping malls might reinforce for
older people, that they were part of the mainstream community. But Lewis’
comment, and the reviewed studies about large shopping complexes, the people they
attract, and the purpose of the interaction therein, provides a strong argument for
conducting the current study. The older people | had observed interacting in their
local neighbourhood shops were not just malingering or hanging out. They were
socialising and shopping and they seemed to display that they understood themselves
to be rightful community members who were entitled to interact in their local

neighbourhood shops.
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This point serves to reintroduce a theme that was introduced in Chapter 1. Enabling
environments can be places where people can continue to participate in their
communities as they grow older. Conversely, while the concept of opportunity
structures such as local shops serves to present an image of a societal ideal, if people

cannot access these places they may be excluded from their communities.

Landorf and colleagues (2008) did consider issues of access and the environment.
These researchers hypothesised that criteria considered to be important for enabling
ageing in place were not being considered in assessment of urban environments,
where urban sustainability was the focus. These authors used the idiom ageing in
place, and | clarify this term before progressing. In Australia (and in some circles)
ageing in place has become a metaphor for a lifestyle choice of community-dwelling
people, and associated initiatives aimed at supporting people to keep residing in their
home or in the community for as long as possible. The idiom was introduced in
Australia in conjunction with government reforms which included the Aged Care Act
1997. The Act removed the expectation that a person residing in hostel
accommodation would need to relocate should their care needs increase; they could
age in place. The Act also incorporated a regulated and monitored funding system,
and monitored quality framework for government-funded residential aged care
facilities. Such ageing in place had benefits for residents, and for aged care facilities.
People would not need to move at a vulnerable time; couples residing in a hostel
could continue to live in the same facility; quality of care would be stipulated and
monitored; and facilities would be reimbursed in accordance to the level of care that

each resident required.

Thus returning to Landorf and colleagues’ (2008) hypothesis, these researchers
emphasised that an environment is usually considered sustainable if it can satisfy and
support financially, current and future community requirements. Landorf and
colleagues (2008) identified criteria used to assess urban sustainability from
assessment tools, and criteria pertinent to ageing in place using established theory.
The resulting framework is presented in Table 2.3. The framework was then used to
test three sustainable urban development assessment tools to determine the inclusion
of ageing in place criteria.
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Table 2.3 Ageing in place criteria affecting urban sustainability

Sustainability
dimension

Sustainability criteria

Ageing in place criteria that affect urban sustainability

Economic
sustainability

Environmental
sustainability

Social
sustainability

Growth

Development
Productivity

Trickle-down effect
to the poor

Ecosystem integrity

Carrying capacity

Biodiversity
Equity

Empowerment

Accessibility
Participation

Sharing

Cultural identity

Institutional stability

Ownership status of dwelling

Security of dwelling tenure
Disposable income/asset wealth

Economic rationale for ageing in place
(public)

Business case for ageing in place (private)

Opportunity cost of ageing in place: for
society

Opportunity cost of ageing in place: for the individual and their
family

Extent to which the integration of urban and ecological systems
facilitate ageing in place

Extent to which the integration of urban and ecological systems
enhance the utility of the urban environment for those ageing in
place

Health infrastructure requirements for ageing in place
Physical health benefits of ageing in place
Mental health benefits of ageing in place

Perceived social status reflected by dwelling: cultural and ethnic
norms

Perceived threat among those ageing in place arising from aspects
of the built environment

Ease of access to social/health services

Ease of access by social/health services
Proximity to family
Effectiveness of built environment in facilitating active social

engagement for those who are ageing in place

(Landorf et al., 2008)

Landorf and colleagues’ work is considered highly relevant to the current study as it
demonstrates incongruence between environmental sustainability criteria, and ageing
in place criteria. These researchers demonstrated problems with the definition of
urban sustainability (given that criteria for sustainability can be place and culture
specific (Audit Commission, 2007, The South East England Development Agency,
2007), and how the needs of older people can be overlooked where urban
sustainability is the focus. Their framework illustrates the top down, economic-
driven perspective; a common approach to planning. Priorities are often fiscally and

capacity driven.
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This point serves to strengthen the case for the current study which makes the
person-centred perspective the priority. An approach it should be emphasised, which
is consistent with the World Health Organisation’s Global Age-friendly Cities
project (World Health Organisation, 2012). The project emphasises that the concept
age-friendly, is about creating environments that are enabling for people whatever
their age.

It seems also that disability rather than enablement is sometimes a research focus.
Clarke and Nieuwenhuijsen (2009) conducted a critical review of the current state of
the health literature on physical environments for healthy ageing using the
International Classification of Functioning Disability and Health as a framework.
These researchers found that many studies in this area had been concerned with
disability or impairment related outcomes. These researchers argued that the review
indicated a theoretical and empirical neglect of the underlying mechanisms behind

the person-environment relationship.

It was not implicit what current meant in terms of Clarke and Nieuwenhuijsen’s
(2009) review, however, the bibliography indicated the reviewed literature spanned
roughly 10 years prior to 2009. It is also difficult to identify whether a systematic
approach was employed for the review. The International Classification of
Functioning Disability and Health is based on the concept that health and social
functioning are influenced by complex interactions between environmental factors,
body functions and structures, and activities and participation. Although the
framework does include factors such as gender, race, age, education, fitness,

lifestyle, habits, and coping styles, the review focused only on environmental factors.

Clarke and Nieuwenhuijsen’s (2009) review did strengthen the case for the need to
raise empirical evidence about the person-centred environment, and emphasised the
need to turn attention to how older people interact in their neighbourhood

environments in their everyday lives.

Perhaps Olderburg (1991) understood that older people could be excluded from
access. He proposed that older people who do not have ready access to social
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interaction, ‘pursue eagerly’ relationships with ‘a mail carrier, a newspaper deliverer,
or a convenience clerk’ (Oldenburg, 1991:49). While this suggestion may seem
disappointingly indicative of despondency, I consider that ‘pursue’ is a key word. It

indicates a proactive approach.

Yet while the village square of old may have disappeared from neighbourhoods,
local neighbourhood shopping strips may be places where older people continue to

interact naturally.

Shopkeepers, like Oldenburg’s mail carrier or newspaper deliverer, have been
described as ‘peripheral ties’ or ‘consequential strangers’ (Fingerman, 2009:69). The
notion that these other people with whom we interact can be important for well-being
but who may not be regarded as intimates, was introduced in Chapter 1. Fingerman
(2009) argued that such people were commonly sources of fresh and diverse
information, and thus, interaction with them was potentially enlivening (Fingerman,
2009). Yet while we understand that people interact with these people, we know little
about what really goes on in such interactions, especially where older people are
involved. Despite descriptive discussion and theoretical premises about
consequential strangers, Fingerman (2009) proposed that we know little about ‘what
types of individuals seek a sense of stability in daily life outside the family or when
people decide to connect to peripheral partners’ (:81). Fingerman (2004) had
proposed also that while younger people had access to diverse peripheral ties, older
people’s peripheral ties were more likely to be formal care providers (Fingerman,
2004). Whether ‘such peripheral partners have an impact on older adults’ mood and
psychological well-being, above and beyond the disease state and the network of
close supportive ties’ (:202) Fingerman believed, was an empirical question. Indeed,
there is a lack of empirical evidence about older people’s interactions with others

who are not providing such formal care; shopkeepers for example.

| proposed that investigation of older people’s interaction with local neighbourhood
shopkeepers not only had the potential to confirm that older people could sustain
social relationships with people other than formal care providers; it could also
indicate how such relationships contributed to well-being.
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Relationships with consequential strangers can develop over time. Stone (1954), in
setting out to explore whether urban housewives preferred to shop at local
independent stores, or at large chain stores, ultimately identified various shopper
typologies. They included the ‘personalizing consumer’ (:42), consumers who
formed personal attachments with shopkeepers which could sometimes approach
intimacy (Stone, 1954). Stone surmised that such an attachment was a psychosocial
process by which people integrated into their community, particularly if they had
little other opportunity for social interaction. The way in which such attachment was
forged was not elucidated, but it was implied that people proactively sought to
establish and maintain such relationships.

While relationships with consequential strangers or peripheral ties are generally
thought to be beneficial, Fingerman (2009) acknowledged that such relationships can
also be irritating. However, there is potential for more serious negative
consequences, for example, exploitation of vulnerable older people by unscrupulous

shopkeepers (Kang and Ridgway, 1996, Rosenbaum, 2009).

Kang and Ridgway (1996) raised the issue of exploitation in their study which aimed
to develop a conceptual theory about the implications for older people’s well-being

due to their social interaction in shops (Kang and Ridgway, 1996).

Such theory was developed through integration of literature from two perspectives.
Kang and Ridgway (1996) sourced social support literature. In general this literature
indicated that social support provided by interaction with shopkeepers was beneficial
to customers’ health. These researchers also sourced marketing literature concerned
with people’s interactions in shopping environments such as larger malls. Such
marketing literature, it was proposed, had not considered the health consequence

associated with the interaction.

Older people were chosen as Kang and Ridgway’s (1996) population of concern
because they believed older people represented people under social, biological, and
emotional stress. Such stress level for example, could be associated with the level of
social support provided by their family and friends. Kang and Ridgway (1996)
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believed that a stressed population was important because it aligned with a particular
model of support; the buffering effect model. Along with the main effect model, the
buffering effect model is one of two main hypotheses of models of support. Unlike
the main-effect model which is concerned with a beneficial effect associated with
receiving support regardless of a person's level of stress, the buffering model
proposes that support is beneficial only if a person is under stress (Cohen and Wills,
1985).

Kang and Ridgway (1996) proposed a framework which is reproduced in Table 2.4.
It conceptualised that various health effects were dependent on the potential
interplays between the level of a person’s social relationships with family and
friends, and their level of interaction with shopkeepers. Kang and Ridgway used their

framework on which to proffer a series of ‘testable propositions’ (:108).

Table 2.4 Conceptual framework for the consumer health implications of shopping behaviour

High Social Low Social
Support Support

High Market
Interaction Consumer A Consumer C

Low Market
Interaction Consumer B Consumer D

(Kang and Ridgway, 1996:108)

Kang and Ridgway proposed eight propositions about health effect for older people

due to their interaction with shopkeepers, three examples being:

Py All else being equal, elderly consumers who engage in frequent market-based social
interactions with people in commercial environments are healthier both physically and
psychologically than those who do not

(:112)
Pip: Elderly consumers who have more frequent contact with commercial establishments that
practice relationship marketing are physically and psychologically healthier than others.

(:112)
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P,: The beneficial effects of market-based social support on health or well-being are greater if
the elderly consumer has a relatively low level of true or traditional social supports than if the

consumer already has a high level of social support
(:112)

P,, it may be noted, is consistent with Stone’s typology, ‘personalizing consumers’

(Stone, 1954:42).

Kang and Ridgway’s (1996) hypothesis that was associated with a negative effect
proposed that:

Ps: The elderly consumer's psychological well-being is related negatively to the extent of

detrimental or pathogenic social relationships occurring in the commercial environment
(:113)

They did, however, also put forward that:

Ps.: The negative effect of detrimental or pathogenic social relationships on the elderly
consumer's well-being is greater when the consumer perceives that he or she is exploited by the

marketer than when he or she does not perceive so
(:114)

Paraphrased, frequent convivial social interactions initiated by shopkeepers towards
older people are likely to result in a better benefit for the older person if the intent of
the shopkeeper is trustworthy. If an older person is aware that the shopkeeper is
insincere or exploitative, there is reduced likelihood that the older person will benefit
from the interaction. It must be emphasised that Kang and Ridgway’s (1996)

propositions were put forward as ‘testable propositions’ only (:108).

Rosenbaum (2009) however, did raise empirical evidence which pointed to a level of
exploitation of older customers by service providers. The study involved, in part,
exploration of commercial friendship that was offered to older customers by owners,
managers and waiting staff of a particular restaurant. Rosenbaum (2009) speculated
that some of the waiting staff might pretend to be commercial friends with their older

customers to elicit gratuities. While this finding was not reported directly, it was
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inferred: ‘service providers who maintain commercial friendships often reap
finan